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ENGLISH  VOCABULARY  ORGANISER (Chris Gough)

Section 10: The media
EVO 19         53. ADVERTISING
STUDENT´S SHEET:

I. Class work (oral or written training)
1. BRAINSTORMING – What comes into your mind when you see:

Advertising

“It´s the real thing.“

Brand names
2. TRANSLATION – Explain these words in English and translate them into 

                                    your language:

slogan
logo

sponsor

brand


publicity

3. WORD FORMATION – Create different words with proper sufix or ending 
NOUN


VERB

PERSON

ADJECTIVE
……………


…………..

……………

advertising
……………


promote 

……………

……………
Competition


…………..

……………

……………
4. DIFFERENCE – What is the difference between advertising and hype? 
5. COLLOCATION – Translate commonly used expressions:
televizní reklama -
reklamní agentura -
reklamní kampaň -
spustit kampaň -
podpořit/dělat reklamu na nové album -
experti na přesvědčování -
trh pro náctileté -
speciální nabídka - 

sponzorská dohoda - 

věrnost značce -
konkurenční ceny -
selling point 

mail shot

promotional tour
door-to-door advertising

II.  Language in use - useful sentences (oral or written training)
1.   Kupuješ si produkty, na které je v televizi reklama (inzerované)?

2.   Reklama má obrovský vliv na naše rozhodování.

3.   Šikovný slogan vždy způsobí, že si pamatujeme jejich produkt.
4.   Pokud vidíš na tričkách nějaké logo, znamená to, že tato společnost je 
      sponzoruje.
5.   Jakou značku čaje rád piješ?

6.   Reklama je jediný způsob jak být napřed oproti konkurentům.

7.  Vylepšený image strhne pozornost všech zákazníků.
8.  Nakupující dlouze porovnává jeden produkt s druhým.
9.    Děti často kupují výrobky s dárky zdarma uvnitř. 

10. V supermarketu mají speciální nabídku – dvě sklenice kávy za cenu jedné.
    III. Written exercise (it can also be done orally)
1. What is your opinion about adverts? (50-60 words)
2. What is your attitude towards TV commercials shown during a film?
(120-150 words)
3. Have you ever seen any funny advert? What was it about? What did it 
advertise? (120-150 words)

4. Why would you use these words (trendy, hi-tech, exotic) in advertising?

(90-120 words)

ENGLISH  VOCABULARY  ORGANISER (Chris Gough)

Section 10: The media
EVO 19         53. ADVERTISING
TEACHER´S KEY:

I. Class work (oral or written training)

1. BRAINSTORMING – What comes into your mind when you hear:


advertising


“It´s the real thing.“


brand names

2. TRANSLATION – Explain these words in English and translate them into 

                                    your language:

slogan   – a phrase that is easy to remember to attract people´s attention
logo      – a symbol servings as a special sign for some company
sponsor – somebody who pays for a concert or sporting event, etc. in 

      return for advertising
brand    – a type of product made by some company

publicity – the attention given to a film star, etc. by newspapers or 
        television, etc.
3. WORD FORMATION – Create different words with proper sufix or ending 

NOUN


VERB

PERSON

ADJECTIVE

advertisment

advertise

advertiser

advertising

promotion


promote 

promoter

promotional
competition


compete

competitor

competitive
4. DIFFERENCE – What is the difference between advertising and hype? 

We use hype when the advertising is exaggerated

5. COLLOCATION – Translate commonly used expressions:

televizní reklama 

– television commercial
reklamní agentura

– advertising agency 

reklamní kampaň 

– advertising campaign
spustit kampaň 

– launch a campaign
podpořit/dělat reklamu na nové album – promote the new album
experti na přesvědčování – experts at persuading

trh pro náctileté 

– the under-18 market
speciální nabídka 

– special offer
sponzorská dohoda 
– sponsorship deal
věrnost značce 

– brand loyalty
konkurenční ceny 

– competitive prices
selling point 

mail shot

door-to-door advertising

II.  Language in use - useful sentences (oral or written training)

1.   Kupuješ si produkty, na které je v televizi reklama (inzerované)?

      Do you buy products advertised on TV? 

2.  Reklama má obrovský vliv na naše rozhodování.

     Advertising has a huge influence on our choices we make. 

3.  Šikovný slogan vždy způsobí, že si pamatujeme jejich produkt.

     A clever slogan make us remember their product.

4.  Pokud vidíš na třičkách nějaké logo, znamená to, že tato společnost je   

     sponzoruje.

     If you see some logo on their shirts, it means that this company sponsors   

     them.      

5.  Jakou značku čaje rád piješ?

     What brand of tea do you like drinking?

6.  Reklama je jediný způsob jak být napřed oproti konkurentům.

     Advertising is the only way how to be ahead of the competitors.

7.  Vylepšený image strhne pozornost všech zákazníků.

     Improved image will grab the attention of all customers.

8.  Nakupující dlouze porovnává jeden produkt s druhým.

     Shoppers compare one product with another for a long time.

9.  Děti často kupují výrobky s dárky zdarma uvnitř. 

     Children  often buy products with free gifts inside.

10. V supermarketu mají speciální nabídku – dvě sklenice kávy za cenu jedné.

      In the supermarket they have a special offer – two jars of coffee for the price   

      of one.

    III. Written exercise (it can also be done orally)

1. What is your opinion about adverts? (50-60 words)
2. What is your attitude towards TV commercials shown during a film?
(120-150 words)

3. Have you ever seen any funny advert? What was it about? What did it   

        
advertise? (120-150 words)
4. Why would you use these words (trendy, hi-tech, exotic) in advertising?

(90-120 words)
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